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Branding Basics
Define Your Brand Identity
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What is Your Pharmacy’s Brand? 

Your brand is your promise to patients. 

It’s the perception patients have when they hear or think about 
your business.

 Conveys your purpose and values. 
 Establishes your personality and tone.
 Differentiates you from the competition.
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Define Your Brand Identity 

Branding is the most important asset for small businesses. Define your 
brand and then integrate it into everything you do – both offline and 
online. 
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Offline vs. Online Channels

Face-to-face interactions
In-store experience 

Signage
Print marketing

Direct mail
TV/radio/print ads

Word-of-mouth

Social media
Website
E-mail
Blog

Local business listings 
Ratings and reviews

SEO
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Consumers want to feel a real human connection with brands and 
want technology to enhance this connection. An important aspect of 
true human connection to a brand is familiarity. 

Creating A Seamless Brand 
Experience



Digital Demand
Consumer Trends & Insights
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The digital era provides a whole new world of opportunities for brands. 

 Online brands are interactive. 

 They can listen and learn from customers and react
to their needs. 

 Businesses must adapt to keep up with the evolving preferences 
and expectations of today’s shoppers. 

Digital Brands: A New Requirement 
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Consumer Purchase Trends
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Social Media

Social channels are becoming destinations where product and brand 
discovery happen.



Building Your Digital Brand
It’s All About Content
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 Who from your pharmacy is going to build and 
manage your online brand? 

 Do they have the proper tools and resources?

 Are you in alignment about your brand identity? 

Find Your Digital Champion
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Empower employees 
to be social brand 
advocates.

Promoting Your Online Brand

Advertise your digital 
channels anywhere 
and everywhere.

Encourage customers 
to leave online 
reviews.

Put share buttons 
in strategic places.
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Content is what you’re sharing with and saying to your patients and 
your readers. It’s what you post on your website and social media, 
and comes in many different forms such as photos, posts, blogs, ads, 
and more. 

Content marketing helps meet a marketing goal for your pharmacy:

• Acquisition of potential customers
• Retention of existing customers
• Making more people aware of your brand or your products
• Any other goals you determine

Content Marketing: The Basics
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Content Marketing: Essential Elements

Communicate shared values. 
Sixty-five percent of people that feel an 

emotional connection to a brand say it’s because 
“they care about people like me.”

Eighty percent of people cite “authenticity of content” as 
the main factor as to whether or not they follow a brand. 

Know your customer. 

Be authentic. 



Digital Platforms
Success on Social Media
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Share a variety of content.
 Breaking news / health news
 Product and patient educational content
 Information about pharmacy events / programs
 Other (make it fun!)

Be consistent. 
 Recommended post frequency: 2-5 times per week
 Don’t become “out of sight, out of mind”

Success on Social Media
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Plan in advance using Publishing Tools. 

Connect with the community and entice engagement. 

Stay engaged, especially with feedback. 

Success on Social Media
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Monitor your page insights. 

Use visuals to your advantage.  

Success on Social Media
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Sample Content: Social Media
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Sample Content: Social Media



Sample Content: Social Media
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Questions?



Webinar Series: Social and Digital Best 
Practices
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Getting Social: Connecting with Your Med D Patients Online 
and in Your Store
Tuesday, November 13th, 2018 
2:00pm – 3:00pm ET

Hug Your Haters: Learn to Love Your Customers and Google 
Reviews
Thursday, December 13th, 2018 
2:00pm – 2:30pm ET

https://cossprereg.btci.com/prereg/key.process?key=PLXK9M97G
https://cossprereg.btci.com/prereg/key.process?key=PRQ4DWDXF
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Brand Central Station Resources

Visit GNPBrandCentralStation.com for social media resources, 
including:

• Newsfeed Graphics
• Seasonal/Holiday Graphics
• Additional Tips and Best Practices

• Daily Post Suggestions
• Profile and Cover Photos
• Infographics



Additional Resources
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Visit WeAreGNP.com/evolution for tips and best practices to help 
you get started on social media or optimize your pages. 

• Facebook for Beginners
• Optimize Your Facebook Page in 

10 Minutes or Less
• Instagram Best Practices
• Boost Your Social Media Presence

Available worksheets: 
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